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HEALTHY ENVIRONMENT

Water Refill Stations installed across 45 0 0+
N o water bottles

I
9 municipalities/communities distributed to kids through

rogramming, camp, school,
reaching 2000+ children each year Eh”g care cer?tres arF:d

community events

5 1 locations added to bluewptbo.ca which
maps out locations to fill your water bottle for FREE

SKILLS

2 children and caregivers through 15
1 7 PRHC workshops learned how to make

choosing water an easy part of their life

EDUCATION & AWARENESS

1 8 child care centres received
regular water promotion
messaging, reaching

2000+ children
3 3educators and schools

received “Water for Learning”
resources and supporting materials
for their classroom(s)

Flavoured Water Parties engaged1 94 children
at Ecology Park to learn about naturally flavouring
their water

43 6 children learned how to “Drink More Use
Less” in their classroom or community
group with the Wonders of Water program

“Nutrition and Hydration for
school” video created to share with
local schools and parents

1 9 child care staff trained to offer
You’re the Chef food skills >
workshops in after-school programs ;27 ¢

INVOLVE KIDS & CELEBRATE!

YMCA staff created fun activities and newsletter reminders
to promote healthy hydration with campers and their parents

1 9 children were involved in shaping “Nibi Giinwiindawan”,
an Indigenous water curriculum, which has been shared
with local schools and First Nation communities

“Water Month” invited elementary students and the public to

celebrate water, with 0
1 7 schools and 7 + parents

taking part in the contests

COMMUNITY PRESENCE PARTNER CONSULTATION

1 9 partner agencies involved in projects or on
Steering Committee

Hosted 1 community event: Family Day at the Market

Presentations throughout the community

Participated in 7 other community events ) ) )
Wider partnership meeting to assess needs and

Increased media presence and social media activities inform direction of initiative

® @ @HKCCPtbo HKC - Water Does Wonders Summary



