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A Municipal Cultural Plan

A Strategic plan that identifies
existing cultural strengths and
resources

A share strategic vision about
how to harness and build upon
and strategic directions to
develop these




“shaping, developing and enhancing
the economic future of your
municipality. It is about place and
place-making. It's about identifying and
harnessing all of the cultural assefs and
resources in your community. It’s about
strengthening and developing the arfs
and artisans. It’s aboutf changing how
communities do business and make
decisions. Ifis abouf becoming a
Creative Community”.



Addresses all four pillars of
sustainability: cultural, social,
envirbn@ental and economic
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PLACEMAKING and
economic sustainability

The new economy - investing in and
developing the existing resources within
our own communities and our region




Cultural Mapping — idenftifying cultural
resources

Creation of the Cultural Plan

Research, Community Input and
Stakeholder Participation + Collaboration
and Partnerships

Implementation, Evaluation & Updating

Municipal Role — working to infegrate
culture in plans, policies and programs to
help build local cultural capacity






To identity and locate
local cultural resources

To analyze cu
resources and

tural
the

impacts of cultural
policies and programs

To Improve our

understanding
local cultural ¢

about
apacity

and future potentials
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Two Types of
Cultural Resources

The tangible The infangible
cultural resource aspects of culture —
such as art and the unigue stories
cultural == and traditions that
organizations, erve to define @
festivals, historical community’s sense

sites and




The creation of an inventory of resources

Gathering and verifying accurate
coordinates or addresses for mapping

Categorizing and coding to depict cultural
resources in a meaningful way

Using various graphical formats to portray
related information

Cultural mapping as a tool for analysis



CANADIAN PARTICIPATION IN ARTS, CULTURE AND HERITAGE ACTIVITIES.

CANADIAN PARTICIPATION REACHED RECORD LEVELS I¥ 2010
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Local government can play an
important role in maximizing future
opportunities by helping to develop the
collective creativity of the community

Celebrafing our unigue local culiure
leads 1o In communiiy. Improvement

... Thank you



